SHARP

Sharp Environmental Report 2003

We’d like to hear your comments about this environmental report.

This Environmental Report introduces Sharp’s policies and activities to achieve a sustainable society. We do our utmost
to report our activities to as many people as possible, in the process improving the quality of these activities through
dialog with our customers and society.

We would like to ask you to take a few minutes to fill in the questionnaire on the back of this sheet and fax it to us.

Environmental Protection Group

Sharp Corporation

22-22, Nagaike-cho, Abeno-ku, Osaka 545-8522, Japan

Phone: 81-6-6625-0434 Fax: 81-6-6625-0153 E-mail: eco@sharp.co.jp

Replies to the Questionnaire in Our 2002 Environmental Report
We sincerely thank all of you who filled in last year’s questionnaire. Your replies and valuable opinions are summarized below, along
with our subsequent improvements in response to reader comments.

Overall Evaluation

1. Good Points

(1) There were many diagrams and photos,
and the report was organized according to
the Super Green Initiatives, making it easy
to understand and follow.

(2) Because the Super Green Initiatives cover
all of Sharp’s environmentally related
actions, all facets were reported on,
making for an all-inclusive and complete
report.

2. Points for Improvement

(1) A number of questionnaire respondents
wanted to see more on environmental
management facets such as environmental
accounting, and more information on the
environmental efforts at overseas bases.

(2) Questionnaire respondents had differing
opinions as to what should be included in
the report. For future reports, we need to
make improvements in order to cater to a
wider range of readers.

3. Future Expectations for Sharp

(1) The majority of comments were on LCD-
related subjects, such as hopes that LCD
TV prices will drop and LCD TV screens
get larger.

(2) Many readers hoped solar cell costs
would drop and that Sharp would develop
new “energy-creating" technology.

Reader Opinions and Improvements in the 2003 Environmental Report

Q1 How easy to understand was
this Environmental Report?

8%

I Very easy
Easy

Hard to understand

H Reader Opinions and 2003 Improvements

* More photos and diagrams make it easier to
understand.

« The report is divided into the different stages of
the Super Green Initiatives and is therefore easy to
follow.

We created this report to be, above all, easy to

understand. This year’s report is also divided

according to our Super Green Initiatives so that
we can cover all environmental activities for
maximum readability.

* The logical progression—from objectives/plans to
promotional measures/achievements for each item
in a table—made the report easy to follow.

We have improved this year’s table by including

objectives for fiscal 2003 and 2005.

Q2 How did you feel about the
amount of information in this
Environmental Report?

H Satisfactory Points

3%

12% I Plenty of information
Just enough information
Could have been more information

Should have been much more

« Special Edition, the six stages

« The colors of the graphics, the sophisticated layout

« Detailed explanations, comparisons of past and
present electricity consumption, success rate of
each division’s efforts

H Insufficiencies and Points for Inprovement

* Not enough information on items such as
environmental accounting and environmentally
conscious products.

This year’s report includes more pages on

environmental accounting and environmentally

conscious products.

« Not enough environmental data

We tried to expand the amount of

environmental data, particularly that for

overseas sites (Sharp Group data).

* Not enough information on collection and
recycling of products other than those four
covered by the Home Appliances Recycling Law.

Page 13 shows the number of units and

tonnage collected for copiers.

Q3 What information about Sharp
did you find most impressive
in this Environmental Report?

(total number of respondents)
Message from the President 1 | Recycle Stage 7

Sharp’s, Commitment toward Logistics Stage 6
a Sustainable Society Mind-Set Stage 3
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2

Main Objectives and Level of

Achievement g | Socal R?DOH

Special Edition 10 ECOHOIWC Re[ioDrt '
nvironmental Data by

Managemem S il Business Site in Japan 7

Planning and Design Stage 17 Ensuring the Reliability of

Manufacturing Stage 11 | Sharp’s Environmental 3

H Readers’ Reasons for Responses

 Could understand the importance of environmental
considerations, starting from the design stage.
(Planning and Design)

 Could understand Sharp’s clear desire to ensure
reliability. (Ensuring the Reliability of Sharp’s
Environmental Report)

« The special section, “Purifying Water with Bio-
Power,” was interesting. It’s amazing how water
can be purified using only the power of nature,
without man-made chemicals, and how oyster
shells can neutralize waste fluid.

* The personal messages from the development staff
in the Special Edition were interesting.

Q4 Please provide your comments
on this Environmental Report
or on Sharp’s environmental
activities.

H Reader Opinions and 2003 Improvements

« Sharp should consider introducing third-party
certification.

We once again included our thoughts on third-

party certification. This year’s report also

includes an opinion from Mr. Yutaka Suzuki, the

president of Himeji Institute of Technology.

« The corporate profile should be at the beginning of
the report.

We have placed the corporate profile at the

beginning.

* There should be more detailed information on
Sharp’s environmentally conscious LCD TVs.

We included details on the environmental

performance of our LCD TVs (on page 23).

« The inclusion of social and economic reports, in
addition to environmental data, is admirable.

* There should be more details on environmental
accounting; at least two or three pages.

« Giving details of how Sharp carried out its
environmental efforts adds truth to the report.

* Was able to see how Sharp contributes to society
and communicates with the general public.

Q5 What do you expect from
Sharp’s future activities?

H Reader Opinions

* More large-screen LCDs

* Lower-cost, lighter LCD TVs

« Sharp should promote a clean corporate image
through products like solar cells and LCD TVs.

 Sharp should develop new environmentally
conscious products.

« Sharp should use its proprietary technologies to
realize true environmental management that
balances business progress with sustainability.
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Please fill in the following questionnaire and fax it to:

Environmental Protection Group, Sharp Corporation +81-6-6625-0153

How easy to understand was this Environmental Report?
(1) Very easy (2) Easy (3) Hard to understand (4) Extremely hard to understand

Please explain:

How did you feel about the amount of information in this Environmental Report?
(1) There was plenty of information (2) There was just enough information (3) There could have been more
(4) There should have been much more

There was sufficient information on the following topics There should have been information on the following topics

What information about Sharp did you find most impressive in this Environmental Report?
(1) A Message to People and the Earth (2) Business Summary (3) Sharp’s Basic Environmental Policy

4) Main Objectives and Achievements in Fiscal 2002 (5) Management Stage (6) Planning and Design Stage

7) Manufacturing Stage (8) Recycle Stage (9) Logistics Stage (10) Mind-Set Stage (11) Social Report

(
(
(12) Environmental Data (13) Environmental History and Awards (14) Third-Party Opinion

Please explain why

Please provide your comments on this Environmental Report or on Sharp’s environmental activities.

What do you expect from Sharp’s future activities?

Which of the following would best describe you?

(1) Shareholder, investor (2) Product user (3) Someone who does business with Sharp (4) Environmental expert
(5) Person in charge of environmental matters at your company (6) Environmental NGO member (7) Member of
government, civil servant (8) Media member (9) Student (10) Resident living near a Sharp site (11) Other

How did you hear ahout this Environmental Report?
(1) Sharp website (2) Other website ( ) (3) Newspaper article ( ) (4) Magazine article ( )
(5) Seminar ( ) (6) Exhibition ( ) (7) Sharp employee (8) Others ( )

Please write any other comments, suggestions or wishes here.

Thank you for your cooperation. Please fill in the following information.

Name Name of company (department) or school
Address (home or office) Job title
Phone and fax number, e-mail address Sex Age

[ ]Male [_]Female
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