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The global economy continued to recover moderately from the COVID-19 pandemic during the consolidated fiscal 
year. However, inflation rose due to soaring energy and raw materials prices linked to the situation in Ukraine and 
other factors. To control inflation, monetary tightening was initiated in various countries, and the spread of financial 
instability, including the collapse of banks in the United States, has led to an uncertain outlook.

In addition, the business environment for Sharp remained extremely challenging due to the weak yen and deterio-
rating conditions in the display market.

Amid these circumstances, Sharp pursued three initiatives: (1) Strengthen our overseas businesses; (2) Expand into 
new areas (new products/services, new markets, and new businesses); and (3) Strengthen ability to respond to risks.

Consolidated net sales for fiscal 2022 amounted to 2,548.1 billion yen, up 2.1% year on year, as sales in Smart Life, 
8K Ecosystem, ICT, and Electronic Device grew, despite a decline in Display Device sales. Operating loss amounted 
to 25.7 billion yen, compared with operating profit of 84.7 billion yen in the previous fiscal year. This operating loss 
was due to a significant decrease in four segments under other, reflecting the impact of the weakening yen and 
deteriorating display market conditions, despite an increase in Electronic Device profit. Ordinary loss was 30.4 billion 
yen (ordinary profit of 114.9 billion yen in the previous fiscal year) due to the posting of an operating loss and non-
operating losses of 4.7 billion yen, including share of loss of entities accounted for using equity method among other 
factors. Loss attributable to owners of parent amounted to 260.8 billion yen, compared with profit attributable to 
owners of parent of 73.9 billion yen in the previous fiscal year. This loss was mostly due to impairment loss of 220.5 
billion yen, mainly in Display Device.

Sharp decided there would be no dividend payment for fiscal 2022, as the company posted a net loss for this period.

Analysis of Changes in Net Sales

Fiscal 2022 Review
Sharp Corporation and Consolidated Subsidiaries for the Fiscal Year Ended March 31
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  The outlook remained uncertain despite a moderate re-
covery in the global economy

  The business environment was extremely challenging 
due to the weak yen and deteriorating conditions in the 
display market

  Sharp recorded an operating loss and ordinary loss for 
the first time since fiscal 2015 despite increased net sales 
from the previous year

  Sharp recorded significant net loss, mainly due to an im-
pairment loss related to Display Device

  No dividend payment for fiscal 2022 due to net loss

Analysis of Changes in Operating Profit
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Refrigerators, superheated steam ovens, microwave ovens, small cooking appliances, air conditioners, washing machines,  
vacuum cleaners, air purifiers, electric fans, dehumidifiers, humidifiers, electric heaters, Plasmacluster Ion generators, beauty appliances, 
LED lightings, electronic dictionaries, calculators, telephones, network control units, solar cells, storage batteries

Display modules, automotive cameras

Televisions, Blu-ray disc recorders, audio equipment, digital MFPs (multi-function printers), information displays, commercial projectors, 
POS system equipment, FA equipment, options and consumables, office-related solutions services, software, face masks

Camera modules, sensor modules, optical sensors, optical devices, CMOS imagers, wafer foundries, laser diodes

Mobile phones, PCs, tablet devices, routers

In the white goods business, 
sales increased due to sales of 
drum and other washing ma-
chines, as well as growing sales 
of cooking appliances centered 
in Europe and the U.S. Sales also 
increased in the energy solutions 
business due to growing over-
seas EPC and domestic residen-
tial applications.

Although panels for automotives 
grew significantly, panels for 
smartphones and PCs declined 
due to sluggish market condi-
tions.

In the business solutions busi-
ness, sales increased due to 
growing sales of MFPs and smart 
offices. Sales declined in the TV 
business due to sluggish market 
conditions.

Sales increased due to steady 
sales of devices for 2022 cus-
tomer models.

Sales increased in the mobile 
communication business due to 
steady sales of high-end smart-
phones. The PC business saw a 
decline in sales due to sluggish 
demand worldwide.

Profits decreased due to soaring 
raw material prices and lower 
revenues in the domestic white 
goods business, stemming from 
the weak yen.

The reported loss was due in part 
to lower sales and the impacts 
from the large display business.

While the business solutions 
business reported an increase in 
profit, the TV business reported a 
lower profit due to the impact of 
decline in sales and the record-
ings of one-time expenses.

Profit increased due to higher 
sales.

Sharp reported a loss for the full 
year, largely due to the impact of 
the weak yen. However, Sharp 
achieved profitability in the sec-
ond half of the fiscal year due to 
efforts such as structural reforms 
in Europe and measures to im-
prove the model mix.
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•  Sales figures include internal sales between segments. The percentage of sales in pie charts 
has been calculated accordingly.

•  Segment income figures are the amounts before adjustments  for intersegment trading.

•  Beginning with the consolidated fiscal year ended March 31, 2022, Sharp classified three 
segments of Smart Life, 8K Ecosystem, and ICT into five segments, consisting of Smart Life, 
8K Ecosystem, ICT, Display Device, and Electronic Device. Figures for the fiscal year ended 
March 31, 2021, have been adjusted to reflect the new classification.

•  Beginning with the consolidated fiscal year ended March 31, 2024, Sharp has classified  
five segments, consisting of Smart Life, 8K Ecosystem, ICT, Display Device, and Electronic 
Device into five segments, consisting of Smart Life & Energy, Smart Office, Universal 
Network, Display Device, and Electronic Device.  (Please refer to P.2 to P.4.)
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