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PROFILE

Sharp has fashioned a name as a global
electronics manufacturer with a focus on
consumer and information products such
as LCD TVs and mobile phones and on
electronic components such as LCDs and
LSIs. A key competitive advantage held by

Sharp is its “Spiral Strategy” that involves

maximizing synergies to propel the
development of distinctive products
infused with unique devices. This vertically
integrated business model is the driving
force behind stable growth.

FORWARD-LOOKING STATEMENTS

This annual report contains certain statements describing the future plans, strategies and performance of Sharp

Corporation and its consolidated subsidiaries (hereinafter “Sharp”). These statements are not based on historical or

present fact, but rather assumptions and estimates based on the current information available. These plans, strategies

and performance are subject to known and unknown risks, uncertainties and other factors. Sharp’s actual performance,

business activities and financial position may differ materially from the assumptions and estimates supplied on account of

such risks, uncertainties and other factors. Sharp is under no obligation to update these forward-looking statements in

light of new information, future events or any other factors. The risks, uncertainties and other factors that could affect

actual results include, but are not limited to:

(1) The economic situation in which Sharp operates

(2) Sudden, rapid fluctuations in demand for Sharp’s products and services, as well as intense price competition

(3] Changes in exchange rates [particularly between the yen and the U.S. dollar, the euro and other currencies)

(4) Sharp'’s ability to respond to rapid technological changes and changing consumer preferences with timely and cost-
effective introductions of new products and services

(5) Regulations such as trade restrictions in other countries



